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WRITING FOR RADIO & TV

® Steps and elements of writing for Print: editorial, features & review
® Steps and elements of writing for Radio & TV: editorial, features & review
®*  Write news story & feature talk (one each for print, radio & TV)

®  Writing, Designing and production of Dept. News Letters

 LEARNING OBJECTIVES

After this chapter studentswill be able to understand about:

* Tounderstand how to write for Print

* Tounderstand the elements of writing for Radio & T
* Understanding News story and feature talk

*  Writing department’s News letters

* INTRODUCTION

Have you ever thought about how many newspapergrarted in India (if not
in the world), and in how many languages? Can yakara guess? How man
names of newspapers and magazines can you resdjyi?edry also to remembey
the variety of messages that reached you througlptiint medium yesterday. Dif
you read a printed advertisement, a brochure, boak or article in connectior
with your hobby or your profession?

Now that most homes have a television set, do ik reted the daily
newspaper and the weekly or monthly newsmagazireydn know anyone whd
does not get a newspaper or newsmagazine at aube they get all their new
from the television or the Internet?

These are the kinds of questions this unit raises answers. When a neyw
medium such as television or the Internet becormesdadle to us, we often fear
that this means the old media - print, or radidll f&ll into disuse. What happens,
however, is a Little more complex. The various raefthd their own space in ou
lives, depending on their particular strengthsniPhias a permanence that other
forms of mass media do not have. So it is stillllket medium for messages that
we expect to be useful or true for a long timeesuand regulations, analysis of
events, and research reports, for example. Thudindethat different media ge
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Writing for Radio & TV

better at finding out what they can do best, wherthudience is most likely to be,
and what their particular audience wants.

* IS PRINT A THING OF THE PAST?
For the past several years, as electronic and lvigswms have come to
dominate the mediascape, the death of has beeictegdime and again. (The
word 'mediascape’, made on the analogy of. 'lapésceeans 'the media scene'.
You may know that the landscape is what you cana$esarth and sky from a
particular place: it is a scene.)

But it's clear that print media - newspapers, miagasz and journals of various
kinds - are far from extinct. While patterns ofdeeship and circulation may have
changed, all these forms of communication are alile and vibrant. Millions of
people in India and all over the world still wairftheir morning newspaper;
millions more still pick up their weekly newsmagazior their favourite sports
magazine from the corner news stand, and many dndssof professionals and
academics still subscribe to their disciplinary rjfmals - whether in medicine,
mathematics or management - to keep up with newlatge in their fields.

The print media span a variety of publications. Séhimclude:
» Daily newspapers (e.g. Times of India, Dainik Jayra
* News magazines (e.g., India Today, Time)

* Special interest and niche magazines (Outlook Tye Health &
Fitness)

* Trade and Industrial publications (magazines foec#r industries or
professions)

* Professional journals (Journal of Teacher Educatlodian Journal of
Medicine)

Apart from journalistic media, there are other ferof communication that
employ print to get the message across, such asrteming, public relations,
advocacy and the emerging arena of info-tainmenedu-t'ainment. These are
words coined to show the combination of informatiand entertainment, or
education and entertainment. This combinationpgcgl of television, and of some

forms of print as well-for instance, youth supplertse or children's sections of the
newspaper.

 SCOPE OF PRINT MEDIA

There has always been a fallacy that print mediaothing but newspapers.
That is extremely wrong. The scope of print medidarge. Magazines, journals,
letters, academic and religious text books, wirgises, company brochures etc. all
come under the print media. But, the most popwae tof these categories is
undoubtedly the newspapers themselves.The advéeelkeofsion, internet etc. have
overshadowed the golden period of print media. Bulljons of people retain the
newspapers as their own life or the necessary giad day. The number of
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. Nowadays, newspapers are run by various polipealies and religious Writing for Radio & TV
organisations or their affiliated group. So, thesfion of credibility and
objectivity is at stake. The journalistic ethics aften violated.

CONTENTS OF A NEWSPAPER

A newspaper is composed of a lot of components sscmews, features,
advertisements, columns, editorial, middles, regi@ic... News is also termed as
news story.

WRITING A NEWS STORY

News story is any updated piece of information @wspapers. It has to b
accurate and unbiased. Outdated information Idsesvbrthiness or the value @
the news story. News stories are collected by dporter and scrutinised by th
editor. All the news stories that turn up on thé&ats desk may not necessaril
appear in the newspaper. The news value of a newsg is taken in to serious
account. There are lot of factors that determine miews value or the news
worthiness.

< @D —~ (D

*  QOutcome or Impact

If the consequence of an event or an issue afeetasge number of people,
becomes news. A bus mishap killing twenty people tm@re news value than ja
bike accident killing one person

—

* Timeliness

Timeliness determines the value of news. A bankeop of two crore rupees
that happened one week before, has less news vainpared to the same worth
fifty lakhs or around an hour before. The nearr@ddbe time is always considere
to be significant

o

*  Proximity

—

The factor of proximity suggests the nearness efglace where an incider
occurs. An earth quake in Africa is of less newstwpfor Indians, compared to
tremor of same magnitude in any part of India

}*%

* Prominence

Even an ordinary event associated with a promipabtic figure carries high
news value. The picture of morning walk of Amerigarsident in Delhi during hig
visit in India or a quarrel between two ministeess big news value to occupy in
the front page of a news paper

* Novelty

Unusual events are always news worthy. A tree tddm Kerala, a cat killing
a dog etc. evokes news value. There is a genatehsént regarding the novelty ¢
the news which goes like: if a dog bites a mais ot news, but if a man bite
dog, it is news because there is strangeness irhé.novelty creates wonder in
readers
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. Human Interest

The incidents of crime, sex scandals especiallgutdic figures, the presence
of mysteries in some events etc. are of perenmialam interest so that such news
gets maximum frequency

« Tragedies/calamities

Natural disasters and wars killing thousands ofppegemain as news for
some days as they carry news value

¢ Predictability

The result of elections, some international match@slligence warnings on
possible terror attacks etc. evoke human anxiety amiosity so that the news
value of such items remains high.

THE STRUCTURE OF A NEWS STORY

All the news stories are structured in an anti-pydastyle so that the major
details of the story can be emphatically preseritedhe beginning and the
successive part goes with minor details of lessgrortance. It helps the reader to
just know the crux of the story in the beginnirgelf so that he can save the time if
he is running short of time.

HEADLINE
The headline should be simple and direct sentelids. written in simple
present and active voice capable of being undedstasily.

LEAD

Lead refers to the first paragraph of a news stdhe lead provides the
substance of the news story. The most importaritgbahe story is included in the
Lead paragraph

A lead could be written in many ways taking in tz@unt which part of the
story is very newsworthy. In news where the primeister dies, the important part
is ‘who’ dies. So, the Lead paragraph becomes alvéladl. In the same way, there
are many Leads like who lead, what lead, when le&ére lead, why lead and how
lead (these five Ws and one H are the basic elesvedrd news story) a news story
is supposed to answer or satisfy all the five W @me H.

The essential components of a News story are:

1. Date Line: A date line includes the name of plece of the incident, the
date on which the story occurred.

2. By-Line: The by line consists of the name of téporter.

3. Credit Line: The name of the person or agenoyvigng the photos. It
could be News agency, supplying news.

Hard news and soft news

There is some news which depicts the event as S is, the news on
flood, accident, earth quake are given in a vergcsgjg way without much
comments and analysis. These types of news aeddadird news. There are some
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other categories of news where a lot of interpi@tat perspective, and analytical Writing for Radio & TV
explanations are provided with. These types of new@<alled soft news.

FEATURES

A Feature story is a piece of news item writterhvatparticular intention. Soj,
it can be rather subjective as the righter enjogsenireedom to insert his or her
personal views in it, in contrast to a new storyerehonly objective facts are meapt
to be passed to the audience. In an ordinary newg, she reader can never pass
on any special comments of his own as it is nomngézd. His duty is to inform an
event as such as it really happened. But, in featuiting, personal comments on|a
particular topic are entertained, along with anéesloquotations etc added to it $0
as to highlight the views of writer.

The intention could be to inform, or entertain othj i.e infortain (information
+ entertainment). In feature writing, the topic the®t necessarily be on a current
issue. It could be of any general topic of inter&st, the factor of updating needed
for news story never comes here.
STRUCTURE OF A FEATURE
* Headline: Headline often decides whether the fedtas to be read or not.

So, it should be as catchy that the reader shewuld to start reading. Though
the content is very fine, an unattractive headtmedeter the reading
* The introduction: The introduction should be sospesive that the reader
should be motivated to enter in to the body ofdtoey and move further
* The body: The body of the feature should refleetdbtails of the story.
» Different kinds of views on a particular issue opit could be representefd

without losing the underlying and unifying rhythmdatempo of the story.

* Conclusion: The conclusion usually takes a definerspective and a
standpoint on a topic and tries to convince itsienmk by the detailed
descriptions and analysis made by the writer.

—

While writing feature stories, it is important fibre writer to understand whic
kind of audience he or she is going to address.féatire should be prepared |n
accordance with the taste of the audience. Foamgest a feature on Dalits in India
may not necessarily satisfy the interest of scs¢mtor doctors, who are generally
interested in features related to recent developgriarmedical system. The writg
is supposed to bear in mind his intention of whatwants to do, such as t
persuade, motivate, warn, entertain, inform, irgtranalyse etc.

ARTICLE WRITING
Articles appear on the editorial page of a newspdgelike Features, it is g
seriously written document with scholarly approathe topic is presented after the
detailed study and deliberations on the topic. Teter thoroughly and
comprehensively reflects upon the various aspdctiseotopic with the support o
deep knowledge on it. Articles try to educate arfdrim rather than to entertain.
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The conclusion is also added in the end in a ssbde. So, an article is
expected to be written with sense of credibilitydaaccuracy after extensive
research in to the topic. The article containsefleenent of analysing and judging a
current situation as well as the prediction of fieire based on the analysis of the
situation in question.

STRUCTURE OF AN ARTICLE
An article consists of headline, introduction, body and conclusion

HEADLINE : The headline should be catchy for the reader

INTRODUCTION : The Introduction is also called the Lead paragr&shits
very name suggests, it leads the reader to takeceidn on whether to move
further or not. So, presenting the topic in a tengptvay is very important

BODY: The Body of the article comprehensively analysed @discusses the
topic in great detail

CONCLUSION : The conclusion of the article can be a summinguthe
analysis or a Prediction of the future of the tppiderms of its significance

BOOK REVIEWS

It is a special kind of analytical writing by theperts who are specialised in
making in-depth analysis of a particular book demlivith a particular subject.
Many books in literature, politics, sociology etre published in newspapers as
book reviews. Through book reviews, the readersfamiliar with many books
newly introduced in the market. The reviewer musiveh in depth and
comprehensive knowledge of the subject the boolsdeith and should be able to
evaluate and judge the book in terms of its sigaiice and impact on the reader.

The reviewer has to dwell upon the content, theyeaand the scope of the
work and how it becomes important for a reader. bbek review should contain
an overall assessment of the book and its authwe. ilpact of the subject, the
background against which it was written, the soflevriting, the approach adopted
etc. also come under the assessment of the bomdwvidw should be in such a way
that the readers should get a real critical undedihg of the book. The
bibliographical details in the book review help théerested readers to locate the
book easily. Sunday Magazine supplemented with THHEDU newspaper is
noted for good book reviews.

FILM REVIEW

Whenever a new movie is released, film reviewshat tilm find place in the
newspapers to draw the peoples’ attention towasdpdculiarities. These reviews
prompt them to decide whether to go to watch inhot. But, the review should
never be like an advertisement falsifying the tgaéind misguiding the theatre
goers. Instead, it has to be an objective depicifats features in an unprejudiced,
concise and specific way. So, the writer at lehstukl watch it directly and analyse
it. The writer'spersonal view of actor or directof the film, both positive and
negative, should never colour the content of theere.
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The first paragraph of the film review should irsduthe name of the film, it
characters, its setting, the directors and theay#rbelongs. The second paragraph
has to handle the summarised version of the stofijnoin such an attractive wa
that may draw the attention of the readers. ThHewahg paragraphs will deal wit
the reviewer's comments and analysis about thevamlee of the story, technical
quality, relation to the society etc.

INTERVIEW

Prior to interviewing someone, the interviewer tagplan many strategies t
make interview more effective and informative. Tiheerviewer also has to stud
very well about the topic of interview. Only a knledgeable person will hav
better and relevant questions about a topic. Maedte interviewer should kno
some ideas on the personality of the intervieweeprfor consent from th
interviewee about the topic, venue, and time atbtetc have to be taken.
informal approach helps the interviewee to open rhisd better so that th
interview will be more informative and entertaininihe interviewer should have
detailed and rough idea of questions to be asketl.iBmay not be possible an
desirable to follow the steps of the questionsrasptanned because of the answers
diverging to the various other issues from thedauncerned. So the interviewer |s
supposed to rise up to the occasion and ask thstigng in accordance with i
leaving the planned sketch of questions. But, werer should keep in mind th
key points and ideas to be discussed and addrdssedhterviewer’s duty to kee
a pleasant ambiance, though the questions by himetsme appear to be a littl
provocative. The interviewee should feel comfoabith answering the questions
in a relaxed manner, free of inhibitions. It wiklp the interviewer to make sure of
the availability of the interviewee in future aslwdt is desirable to record th
interview, but with the consent of the interviewbecase the interview is going t
be published, the print version of the intervievs lta be sent to the interviewee.
Any ambiguity or doubt in the statements made @ititerview has to be clarifie
with the help of interviewee before it is sent poiblication.

Press Releases or News Releases

Some relevant pieces of information are soughtet@iinted by newspaper
for publicity as per the request from various ésditlike organisations, politic
parties, clubs, companies, unions and even indi&uThese entities give the
information in a clear and concise form to be mh#d in the newspapers. These
pieces of information are called news releasesandbuts. Sub-editors scrutinize
these for inaccuracies and get them published. llystize information of the
institutions and companies are forwarded by theblié Relations Department t
the office of newspaper concerned. Press releadpshem to clarify many issue
to the public and help them explain the future seunf action. If a political party
wants to organise a protest march, they can infibrimrough a press release. If|a
jewellery business concern plans to open a newchrah can be informed to thg
public through press release. It helps them to iaeaquoore publicity free of charge|.

Writing for Radio & TV
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The government also forwards the press releasésetomewspapers to inform its

plans and projects so that the public gets awatbkewh. For the state governments,
the State Public Relations Departments issue thddws to the newspaper office
whereas the Press Information Bureau performs dheedunction for the central

government

CHARACTERISTICS OF EDITORIAL WRITING

An editorial is an article that presents the neyspa opinion on an issue. It
reflects the majority vote of the editorial boarthe governing body of the
newspaper made up of editors and business manéigisrasually unsigned. Much
in the same manner of a lawyer, editorial writewidoon an argument and try to
persuade readers to think the same way they deoriads are meant to influence
public opinion, promote critical thinking, and sdimees cause people to take
action on an issue. In essence, an editorial Ipamnonated news story.

Editorials have:

1. Introduction, body and conclusion like other sestories

2. An objective explanation of the issue, especiatimplex issues

3. Atimely news angle

4. Opinions from the opposing viewpoint that refdieectly the same issues
the writer addresses

5. The opinions of the writer delivered in a prefesal manner. Good
editorials engage issues, not personalities armdinefrom name-calling or other
petty tactics of persuasion.

6. Alternative solutions to the problem or issuénbecriticized. Anyone can
gripe about a problem, but a good editorial shaake a pro-active approach to
making the situation better by using constructingotsm and giving solutions.

7. A solid and concise conclusion that powerfullyngnarizes the writer's
opinion. Give it some punch.

Four Types of Editorials WilI:

1. Explain or interpret: Editors often use thesioeidls to explain the way the
newspaper covered a sensitive or controversialestibfschool newspapers may
explain new school rules or a particular studermtybeffort like a food drive.

2. Criticize: These editorials constructively aite actions, decisions or
situations while providing solutions to the probletantified. Immediate purpose is
to get readers to see the problem, not the solution

3. Persuade: Editorials of persuasion aim to imatetli see the solution, not
the problem. From the first paragraph, readersheilencouraged to take a specific,
positive action. Political endorsements are goocngles of editorials of
persuasion.

4. Praise: These editorials commend people andchmaf#ons for something
done well. They are not as common as the otheethre
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Writing an Editorial
1. Pick a significant topic that has a current namgle and would intereg
readers.
2. Collect information and facts; include objectre@orting; do research
3. State your opinion briefly in the fashion ohesis statement
4. Explain the issue objectively as a reporter @ad tell why this situation
is important
5. Give opposing viewpoint first with its quotat®and facts

6. Refute (reject) the other side and develop ymage using facts, detaild
figures, quotations. Pick apart the other sidgglo

7. Concede a point of the opposition — they musehsome good points yo
can acknowledge that would make you look rational.

8. Repeat key phrases to reinforce an idea intogtheer's minds.

9. Give a realistic solution(s) to the problem thygtes beyond commol
knowledge. Encourage critical thinking and pro-aetieaction.

10. Wrap it up in a concluding punch that restgtas opening remark (thesi
statement).

11. Keep it to 500 words; make every work countenaise "I"
A Sample Sructure:
I. Lead with an Objective Explanation of the IssLaitroversy.

Include the five W's and the H. (Members of Congy@s effort to reduce thq
budget, are looking to cut funding from public teton. Hearings were held ...)

Pull in facts and quotations from the sources whiehrelevant.

Additional research may be necessary.

II. Present Your Opposition First.

As the writer you disagree with these viewpointdentify the people
(specifically who oppose you. (Republicans feet thase cuts are necessary; oth
cable stations can pick them; only the rich watahlig television.)

Use facts and quotations to state objectively thginions.

Give a strong position of the opposition. You gaathing in refuting a weak
position.

. Directly Refute The Opposition's Beliefs.

You can begin your article with transition. (Repoahs believe public
televison is a "sandbox for the rich." However tistes show most people wh
watch public television make less than $40,000ypar.)

Pull in other facts and quotations from people whpport your position.

Concede a valid point of the opposition which wilake you appear rationa
one who has considered all the options (fiscal diere tough, and we can cut sor
of the funding for the arts; however, ...).
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IV. Give Other, Original Reasons/Analogies

In defense of your position, give reasons from rgjrdo strongest order.
(Taking money away from public television is rolpichildren of their education
)

Use a literary or cultural allusion that lends tmuy credibility and perceived
intelligence (We should render unto Caesar thatlwbelongs to him ...)

V. Conclude With Some Punch.

Give solutions to the problem or challenge the eeatb be informed.
(Congress should look to where real wastes existperhaps in defense and
entitlements — to find ways to save money. Diggmg public television's pocket
hurts us all.)

A guotation can be effective, especially if fromeapected source

A rhetorical question can be an effective concluaemwell (If the government
doesn't defend the interests of children, who ill?

What Is A Good Editorial?

What are the qualities that distinguish a goodceidit? Are there certain
essential attributes? What should a good editdoab a reader, and what not?

These are some crucial questions that every edittitorial board member,
journal and its policy makers should decide fornteelves and their respective
publications. To that extent it is individual, asdme may consider it the internal
matter of the publication. However, a broad congensn certain essential
parameters maybe desirable, even essential, ifindlieidual has also to be a
significant part of the wider knowledge corpus whadl editorials pooled together
represent.

We wonder if ever an exercise to publish all edidsrof a certain publication
has been undertaken, say over a five or ten ye@ndoeOr for that matter, say
hundred editorials from hundred different editotsmay make for fascinating
reading. We hope some smart publisher is readiisg fthis possible editorials of
one editor may have been compiled and publishdzbok form. That itself is not
uninteresting. But the flavour of different editg Bifferent authors is, well, in a
class by itself. Wonder if it has been attemptest2v

Of course we know why it may not have been don&oEs]) by and large, are
reticent people, with a magnified sense of theinamportance. Well, this may
hurt some, but before they jump at our throatsysetlarify that we belong there as
well (The group of editors, reticent, and pompaudgnce, they may be willing to
publish a book of their own edits, but maybe avéosa book with multiple editors
as co-authors. Maybe some smart publisher shoulthgeit. He will make his
bucks, for sure. And the readers, including felkditors, will hugely enjoy the fare
offered, as they savour the stuff that goes intbwvedting. And a second important
service will be to help deflate some editorial egosich in need of puncturing, as
so many readers would vouch for.
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Enough of that for the present, for we must conegmton the questions raisgd Writing for Radio & TV
at the beginning of this essay. And we hope felleditors can take some edo
puncturing sportingly. Are they not doing it to itheriters all the time? It helps td
get to the other side of the fence on occasiongeNmind, for those who feel sou
faced, there is solace. Their position in the gical will ensure their ego builds u
with some speed once again.

O =

Opinion Maker, Reconciliatory, Balanced and Crusading

The very first criterion is that a good editorial an opinion maker. If it ig
based on evidence, so much the better. But it aealyevidence rather thgn
produces it. Of course what it analyses can beb#sés of the production of ne
evidence. But it is more like the ‘Results and Dssion’ that follow ‘Materials an
Method’ in a research paper in so far as it islgjeciive analysis. However, it gogs
beyond an analysis. It must necessarily also egmasopinion. It must attempt t
critically analyse and sift from the various opimsp analyses and evidences
floating around. It must present a refreshing perpe on an issue so as to retgin
balance when writings get opinionated; and/orwgtithe crotchety and crusty whgn
scientific/creative stupor sets in. Moreover, a djoeditorial is contemporar
without being populist. It tackles recent eventsd assues, and attempts fo
formulate viewpoints based on an objective analysfs happenings ang
conflicting/contrary opinions.

An editorial is predominantly about balance. Budttdoes not prevent it from
occasionally stirring things up, when such is theed Hence a hard-hittin
editorial is as legitimate as a balanced equipdliss reconciles apparentl
conflicting positions and controversial posturinggether amongst politicians (i
news papers), or amongst researchers (in acadeunicyjs).

A 4
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All said and done, the element of balance can néeelost. For that, it
certainly helps if an editor is a balanced indiadiy temperament as well.
However, let it not mean that balance in temperdnesicludes crusading zeal.
Most editors of some merit have the latter in reabte quantity, although they
may play it down, or publicly make a mockery ofsince it is the in thing to dg
(the mockery, not the crusading). Moreover, demah be a strong defense
mechanism, as much in editors as in the rest ofaimity

Make no mistake about it. Forget the loud protestaio the contrary. Scratch
the surface of any good editor who enjoys his jabd a crusader will shing
through.

D

To sum up, a good editorial is either one or mdr¢he following: it is an
opinion maker, it is reconciliatory between congrarewpoints or standpoints, it i
balanced in its analysis of evidence and eventd,itais, manifest or otherwise,
crusading in its thrust.

The Language
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An editorial is traditionally written in a literargtyle. While it is difficult to
define what a literary style is, let us say it mean which thought is well clothed in
language. So well that an editorial may make fbtesary piece in literature, aside
and apart from its factual or scientific contenowsver, having said that, it must
be noted that an editorial is not only a literamce. It must also express a firm and
balanced opinion on something, an opinion thatifetar the muddle into which
committed writers and researchers may lead theerealt no stage must the
language overshadow the thought, however. Thasighte distinction to maintain.
The thought may be embellished by language, nowmied in it. It is very much
like a beautiful lady in an equally beautiful drebler beauty must be accentuated
by the dress. She should not get drowned, or dvad@ved, by it, for then the
whole exercise is counterproductive. Like when adehdbecomes just a peg to
drape a dress on. That is a distinct danger a gdddrial writer must beware of.
But, even if it be so, we may note that an editibh & literary flair can make even a
humdrum issue vibrate with his unique touch.

To sum up, language is an important accessoryydudr the main thing.
The After Taste

Like the dessert after a good meal leaves an impadact decides the, after
taste, a good editorial must also be careful tedemgood after taste. This is one in
which the reader is held to the piece and retamkerest right till the end. So the
piece has to be sufficiently brief to hold his atien, and equally entertaining to
hold his attention so that the wholesome is imbiltechust be such that the reader
feels enlightened, or empowered, or helped in fogiis own opinion on an issue.
While a good editorial expresses an opinion, itsdoet force it down the throat of
the reader. It is subtle enough to appeal to the gense of the knowledgeable
reader without forcing him to toe its line. Thidtisreal test.

The feeling after a good editorial is done withorse of profundity. It is of
being in the presence of an enlightened being. df feeling ennobled and charged
to do something worthwhile, or feel reconciled frarknotty or vexing thought
process. It must, moreover, want you to give iteosd read like wanting a second
helping of a good dessert. And want to read furédtorials by the same author
like wanting ones favourite dessert after a meal.

Summing Up

A good editorial should express an opinion withdnging opinionated. It
should teach without being pedagogic. It shouldndfarm without being
evangelical. It should engulf without drowningshould motivate to action without
making you dictatorial. It should enlighten withowgfetting you dogmatic,
prejudiced and egotistical.

The last, and probably most important, a good editshould be brief.

Steps and elements of writing for Radio & TV: editoial, features &
review
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FEATURES OF RADIO BROADCASTING

Features through radios are not based on currevd, rimit on the informatiory
or topic of general importance. Unlike featuregpimt media, which adopt som
tips to attract the audience with catchwords ahdtla¢ radio features have to 4
attractive through the way it is presented with im@d sound effects to create
dramatic effect in the mind of listeners. A teamassigned with preparing th
feature so as to make it successful. A thorougherstanding of the topic ig
acquired before the production. The journalistsl weised in the topic concerned
are more helpful. Features are of different tysegiaen below.

U
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Personality Features

This types of Features focus upon a particularégaf high profile so that the
media persons concerned will make a detailed relseapon the person whose
feature is to be aired on a scheduled date. Ftanns, if the person selected is [
APJ Abdul Kalam, his achievements in the field @&sce and technology, various
positions he held, his childhood experiences, thallenges he has faced, his
youthful experiences, family details, his perspexgti and points of view, hig
contributions to the nation, his political approesh his publications, various
honours he had been conferred upon, his persomddityvill be showcased in great
detail. So, the factor of timeliness is not a conde the features. Though the same
feature is rescheduled for next week or monthpésdnot affect the feature in the
name of timeliness. But, a detailed ground worknexessary to present |t
spectacular and authentic way.

Geographical Features

These features dwell upon the particular geograplaiea. It could be a valley
or mountain or city. If it is a city, the featureurc trace back to its varioup
developments in the past to its present form. i@l and linguistic peculiarities
of the people of the areas are well presented. rithals, festivals, political and
social culture etc. are also put under the pretientdf any historical significance
and cultural heritage is bound with the placeyidstto explore it to take further
knowledge of the audience. If the place is a towuestination, it helps to promotg
tourism as well. So, a complete picture of a paldéicarea can be comprehended
through a feature on that place. Eventual featilites features could be presented
on particular events that are of high relevancenoforious cold blooded murder
that sparked controversies, a bomb explosion thak the life of hundreds ol
people, the world wars, the international espioragfe. are good examples. The
background, causes, the consequences of the enediescribed in detail. These
feature stories add to the knowledge of the audiescwell as they increase the
curiosity of the people to know further. The audermay be totally ignorant of
some perspectives of the events which they comegetoaware of. But, any
inadvertent errors on these serious events mai fatter reaction. So, itisto b
prepared very carefully.

=
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The miscellaneous

There are some topics that draw the attention afufes like economic crisis,
the spread of some contagious disease, the lipeople living is slums etc. Since
timeliness does not become a factor to determggailue, the media persons can
take their own time to make a comprehensive stagydsent a feature.

RADIO INTERVIEWS

Unlike print media which mainly interviews the pigbfigures in their studio,
Radio often interviews the figures on the spotlarity and diversify the various
aspects of a news story. In radio interviews, teusacy and clarity of the
technical aspects of the process have to be madeeaslest it should disturb the
audience due to the technical interruptions. Incduge of print media, capturing the
content from the interviewee can conveniently basformed in to written forms.

But, in radio interviews, the audio has to be boaeted. During the news
reading, spot interviews are conducted to furthiformation in the interest of
listeners. The news reader can make a short spamvigw with a victim in a war-
hit zone or with a politician on a controversiallipcal development getting
emerged so that the listeners can avail divergigirtinformation. This type of
interview is conducted extempore. So, the pre-gdmjuestions and approach need
not be expected from the interviewer. The otheretyb interview is the field
interview where one representative or reporter lvé tadio approaches the
interviewee in the field or area concerned.

TELEVISION

“Quality drama, and the best screenwriters, ardcalbe found on TV these
days.” Whether you agree with that statement or itist certainly hard to argue
that shows like Homeland, the Red Riding Trilogye&king Bad and Downton
Abbey don’t contain some damn fine writing skills.

So, if you want to make a break into writing follytewhether you come from
features, or starting screenwriting from scrat@rehare some rules to consider.

1. Character Cast Size

Consider how many characters you will feature. Tglty 4 or 5 with a
stronger ‘lead’ character seems to work. Pick adhdnof shows and check for
yourself.

2. Characters in Conflict

Create characters that will constantly create tbein conflict, even if just
locked in a room together. Take a look at Familyy ®r example: a slob dad, an
uptight mum, a scheming baby, and an intellectogl. dPut any two of those in a
room together and they would be arguing in 5 miguteist because their
personalities are so different. Conflict is keyttdéor drama and comedy — and
having characters that generate it automaticaliyher than relying on outside
‘plot’ will be extremely helpful.
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Characteristics & Techniques of Writing Feature Story

A feature story is any piece of writing that faletween the cut-and-dried
news story on the one hand, and the w holly ficized story or opinionated essay
011 the other hand. It is the product ol tactupbréng and reporting to which are
added story elements of imaginative writing ane@riptetation. The special feature
article is similar to news story in that it givdsetreaders facts in an interesting
form. But it goes beyond those facts by multiplythgm with study, research, and
interviews to instruct, guide and entertain thedeza who know about the subject
as well as those who do not know.

Feature stories can be news stories. Featuresecmvéstigative. Features can
be in-depth studies. Features can be for fun. Thgst can be anything: places- a
community, a farm, a business, topics-educatiomgnse, economy, religion,
philosophy; events-parades, programmes, concextgl@-well known or unknown
animals-unusual or ordinary; objects-art or prodrcOther words, features can be
about anything, you want to write about.

A feature story is a creative, sometimes subjedcrtiele designed primarily to
entertain and to inform readers of an event, ag@n or an aspect of life.

CHARACTERISTICS OF FEATURE STORIES
Following are some of the most important charasties of feature stories:

1. They may inform, instruct and advise, but thein@ary purpose is to entertain
the readers. They are usually read after the nad/$naleisure moments.

2. They are factual, and require reporting.
They may or may not be timely. If they are timelydarelated to a current
news event, they are likely to appeal more to nesade

4. They may be written in any form and style. The arriyerion is that the form
and style be appropriate to the contents and parpbthe story.

5. They permit the reporter to use his/her knowledgeé mgenuity to write a
story original in ideas and treatment.
They rarely have news leads. Instead, they moes dfave novelty leads.
They usually strike the keynote in the opening eseces, which permit the
readers to come into quick contact with the story become interested.

8. They usually are not cut in make-up. Thus, the ntepanay use any devices of
the fiction writer: suspense, dialogue, descriptinarration, climax, and the
like. The inverted pyramid does fit the purposa déature story.

9. They require the writer to apply his/her imaginaido the facts, yet they are
not fiction.

10. They apply all principles of effective writing talieve unity, coherence, and
emphasis.
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11. They usually can be improved by rewriting to eliatm all writing faults. For Writing for Radio & TV
example, stodginess, verbosity-, abstractness, tmopoand absence of
rhythm, etc.

12. They bring readers as close as possible to theriexpe or idea of the story.
The reader feels himself as a part of the story.

Techniques of WRITING THE FEATURE:
Structure

A feature is seldom written in the traditional Imesl pyramid pattern. Feature
may be written in a narrative fashion, much likgoad joke of anecdote. The goqd
feature requires as much organization as the bktraigws story, for the feature has
to flow smoothly and parts of a feature story maestkept intact if it is to succeed.
In the well-planned story, every paragraph, evemntence, should add to the totgal
effect

Leads

The lead attracts immediate attention and pullré@@ler into the story. Lead
can vary in style and content. You can use desoniptnarration, dialogue
guestion, unusual statement, call to action, corspascontrast.

Transition

7]

No matter how good the lead is, you need a sddiaksition into the body of the
feature. It makes the reader want to continue. Angromises some kind o
satisfaction or reward. The reward can be entertam, information or self-
awareness but has to be something of value tcetier.

Body

Sound knowledge of the subject, coupled with gooiting skills, will let you
take the reader through a variety of experiencess ¥hould use the standaid
writing devices of crisp dialogue, documentable Yawtd fact and detail, carefu
observation, suspense and if appropriate, plot.

Conclusions

The conclusion should give the reader a sensetigfaaion. You need to tig
the conclusion to the lead so that the story hay.udften you can do this throug
a short, tight summary. Occasionally, you can aathelwith an anecdote or a quote
that sums up the substance of the story. With aatiae approach, you builg
toward a climax.

—

Length

If a reporter asks how long a feature story shdw@dhe editor may reply, “as
long as you keep it interesting.” Feature storias/uvn length from two or three
paragraphs to 15 or 20 triple-spaced sheets of.depgder’s interest is the mai
yardstick by which they are judged.
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When you've got news to share with your employtsssn, or executives, an
internal company newsletter can be the most effeatiay of reaching everyone.
An internal newsletter could contain an update &altoes upcoming holiday party
for the entire organization or information arouhd tompany's quarterly results for
the executive team exclusively. And, you could hdath! There are many
different ways to use internal company newslettarg]l you can have more than
one for different teams, offices, or departmentse &pproach you take depends on
the objectives of your marketing strategy.

A newsletter is either an electronic or printedarégovering various activities
of a company or business. It is sent to its emm@eyeustomers, community
members, or other subscribers and consists ofefstiag content, promotions,
announcements. A newsletter helps to increasedrafid serves as an information
source.

Often times, organizations have an external-facengsletter but lack any type
of internal company newsletters. And that's théolanm we are trying to solve with
this blog (and our newsletter management platfo®me reason why organizations
forgo putting together these weekly, monthly, oarerly email updates is that
there's a myth that they aren't read by employbesyever, the data shows
otherwise.

How to Prepare to Write a Departmental Newsletter

Writing an internal or external company newslettan be a way to stay in
touch with staffers, customers, clients or the galneublic. Prior to writing your
newsletter, you'll want to name your publicatiord anake several key decisions
related to your editorial content and policy, yaudience, production plans and
distribution avenues. You'll also need to decidecthler you'll sell advertising to
offset costs.

Reader ship and Content

Understanding who your readers are will help youdemeine the most
appropriate type of content for your newsletter. &mmple, an internal newsletter
for employees might include updates from variougadnents, news in strategic
planning initiatives from the CEO, announcementgcaming events, project
updates and other news and information that woeldduable to people inside the
company. An external newsletter for a business sscla nonprofit organization
might include information related to volunteer ogpaities, success stories,
recruitment or fund-raising initiatives.

Writing, Editing and Production

Producing content for a newsletter can be done &yall business owner, an
in-house marketing or communications professiomabuisourced to a freelance
writer. A key decision-maker in the organizatioroshl oversee the direction of
content and develop publication policies. Thesel dittate issues related to
content, deadlines, who in the organization willitewrand proofread different
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articles and the process for doing so. Considérintj a simple desktop publishing Writing for Radio & TV
program for formatting your newsletter and a digiamera and clip art graphics to
give it color and pizazz.

Topics and Categories

Create an editorial calendar that details the ednteu want to include in you
newsletter. You may have regular features suchpsduct Q&A, a message fron
the president, feedback from customers, departrihesgarts or an announcements
section. You may opt to allow op-eds, feature Basic customer or employe
profiles, FAQs or tips sections. In addition touksg topics, reserve space for news,
updates or seasonal topics that require coverage.

Distribution

How the newsletter is produced and distributed ballbased on your budge
the length and frequency of the newsletter and dreyou plan to transmit it
electronically or print and distribute it. The extef your production efforts will
likely be based on your production and printing dpeigd which should also bg
determined as part of the pre-writing process.
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- SUMMARY OF THE CHAPTER

* The scope of print media is large. Magazines, jals;netters, academi
and religious text books, wire services, compargchures etc. all come
under the print media.

A4

« Drawbacks of news paper is that it cannot updatentws; there is ndg
scope for musical and visual impact on its reads;illiterate people
cannot read the newspapers though they want to kinewews; etc.

* A newspaper is composed of a lot of componenth asmews, featureq,
advertisements, columns, editorial, middles, regiestc. News is alsd
termed as news story.

* All the news stories are structured in an anti-pycastyle so that the
major details of the story can be emphatically @nésd in the beginning
and the successive part goes with minor detailsssier importance.

e The essential components of a News story are: Date, By- Line,
Credit Line.

« A Feature story is a piece of news item writterhvaitparticular intention.

e Articles appear on the editorial page of a newspdpelike Features, it ig
a seriously written document with scholarly appfoac

« EXERCISES
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Short Questions:

Q. 1. Which is the first daily news paper that stated in English
Language?

Ans. The first daily newspaper in English is The DailyouCant, the
publication of which started in London in 1702.

Q. 2. What are some drawbacks of news papers?

Ans. Newspapers cannot update the news: in newspahere is no scope for
musical and visual impact on its readers; theeiidite people cannot read the
newspapers though they want to know the news; etc.

Q. 3. What is the difference between a hard news dra soft news?

Ans. Hard news is the one that depicts the event &8 is3. flood, earthquake
etc. whereas soft news provides a lot of interpiceta, perspective, and analytical
explanations.

Multiple Choice Questions
1. The publication of The Daily Courant News Pagiarted in London in:

(@) 1690

(b) 1699

(c) 1702

(d) 1705

Ans. (c)

2. Editorials should have:

(a) Introduction, body and conclusion like othewnestories 1985
(b) An objective explanation of the issue,

(c) Opinions from the opposing viewpoint that refdlirectly the same issues
the writer addresses

(d) A solid and concise conclusion that powerfudlymmarizes the writer's
opinion

(e) All of the above

(f) None of the above

Ans. (e)

« ANSWER IN BRIEF

1. What is the scope of print media?
2. What are the essential components of a newg?stor
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